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In this era of fake news, alternative facts, lies, and misspeaking, you have to manage 
news. You have to influence reporting. You have to shape perception. You have to let 
them see it your way, because your only goal is to create and keep customers. Period. 

 

__________________________________________ 
 

It’s not what you say; it’s what people hear. 
We make absolutely sure that what you want heard gets said. 

________________________________________________________________________ 
 

“It’s always better to draft a letter and then go over it to check its mistakes and to improve your formulations.” 
~ Nelson Mandela, from Robben Island, in a letter to his daughter, Makaziwe. 

 

The dangers of modern communication 
 

Everybody knows about the outrage caused by this H&M advertisement. Violence 
erupted in Gauteng, and H&M stores had to close. Only because H&M brand and 
advertising managers did not THINK! Did not take meticulous care in their message! 

 
 
This Wall Street Journal front 
page shows two exactly 
opposite stories! Same data 
and information – two different 
stories. Be careful of the 
media! 
 
 

 
 

 
After US President Donald Trump insulted African counties, Botswana 
was first to object in writing. This was an excellent idea and a great move 
against Trump the bully – but it would have been so much better if the 
letter did not contain style and grammar errors. The best ideas can fail 
when communication is not the very, very best! 
 

 
 

See the retweets – see how wrong information is shared and correct 
information not! We make sure they hear what you are saying! 

 

Call or WhatsApp – 076 349 6316 
 
 

You need DBC_42. 
Not because you cannot look after yourself. You need us because when we watch your back 

and when we protect and promote you, you can spend more time doing what you are in 
business to do; doing the right things right first time, and so give us more and better stories 

to tell about you and your brand. 


