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 smart communications 

  clear clever & classy 
 

You may well say, “Thank you, but we have a communications division…” 
Excellent! Yet the close internal association may prove damaging, obviously without intent. Consider the 
early 2018 H&M communications fiasco for simply not being vigilant; and the damage to South Africa’s 
three largest political parties for not communicating strategically. Your team needs a savvy soundboard, 
alert by third party exposure to global trends; economically, and socially, and politically woke, to indicate 
critical detail for communication success … almost like cricket’s ultra-edge, differentiating sounds created 

by bat, pads or clothing, for the most accurate decisions that make or break careers and teams. 
 

If your story is good, we’ll make it great. If your story is bad, we’ll find some credible advantage 
to redirect attention to a good story. But whether your story is good or bad, 

we’ll make ‘em see it your way, be it in correspondence or in the media. 
 

Here’s James Watt, co-founder of BrewDog, in his delightful and sprightly book, Business for Punks: “If you’re not a 
good communicator… you are just wasting everybody’s time. Unless you’re almost at oracle status, you don’t have a 
chance of getting your team aligned; of getting people excited about what you do; or of effectively negotiating. So, do 
the prep, and take the time to deliver top-dollar communication, whatever the medium.” 
 

“The most powerful person in the world is the storyteller. 

The storyteller sets the vision, values, and agenda …” ~Steve Jobs 
 

You have to hands-on manage the news about you and your organisation. You dare 
not trust the media with your story; with what happens to you; with what you do; 
with your image; with your reputation. You have to tell your own story yourself. We 
will manage the story to advance your reputation and to avoid or minimise harm. 
Winning communication is a mix of journalism, psychology, lawyering, information 
technology, and the savvy to know that facts alone are not enough. People don’t 
ask for facts in making up their minds. They would rather have one good, soul-
satisfying emotion than a dozen facts, said Robert Leavitt, the Harvard educated 
New York City advertising copywriter, and author. They’d rather have a good feeling 
about what you say than hear a convincing argument. We “translate” your story for 
that good feeling that will have them see it your way, be it in correspondence or in 
the media.  

 

It’s not only the media, it’s also correspondence, and often especially correspondence, 

that makes or breaks reputations; that wins or loses the race. 

 
Even more, in 2018, success depends on how good 
you are at grabbing, holding and managing the 
attention of consumers in a world overflowing with 
images and sounds and messages from facebook; 
twitter; WhatsApp; instagram; tumblr; vine; apps, 
YouTube; email; sms’s; websites; voice; blogs; 
Google; TV; radio; newspapers; magazines; 
shopfronts; banners; posters; billboards; and people 
talking and shouting. 

 

It’s about attention, stupid! 
 

"It's the economy, stupid!" was the Clinton-Gore campaign slogan in 1992. There was a mild recession because of the transition 
from a wartime (Cold War) economy to a peacetime economy. The slogan was designed to focus their minds on an obvious fact. 

 

You need to be heard above the noise. 
You need to get the kind of attention that makes customers that makes money. 

You need words, because even images are understood only by relying on words. 
And have we got words for you! 

 

A team of post graduate professionals with street smart common sense and records of success 
positioning clients optimally in law, politics, economics, marketing, finance, and trade. 

 

Ask about our smart online recognition & reward apps for staff and executive motivation to create customers and keep them. 
 

Talk to us! Call or WhatsApp +27 (0)76 349 6316 

In this era of fake news, alternative facts, lies, and misspeaking, 
you have to manage news. You have to influence reporting. You 
have to shape perception. You have to let them see it your way, 
because your only goal is to create and keep customers. Period. 


